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STYLE & BEAUTY

obsessions

“Madewell

has a little bit
of everything.
There's both
simplicity and
variety, like
these [Esselle
resin] coasters.”

$38, 1919 l4ch 5c.
NW, madewell.com

“Curio Concept
feels like a gallery. The
Volon [bag] is classic,
yet still a statement.”
$847, 1071 Thomas Jefferson

St. NW, curioconcept.com;
thevelon.com

“| enjoy coming to Bliss
Spa after a long week of
work. | want to try The

Ginger Rub."

“The National
Gallery of Art
Sculpture Garden
is myy favorite place
to go in the spring.
It's nice to enjoy the
view at the Pavilion
Cafe after admiring
the exhibits.”

$240, W Washington DC, 515
I5th St. NW, blissspa.com
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“If there's a
store in DC
that defines
my aesthetic,
that would be
Relish. Things
there are
minimalist with

s IGO0 MANIA!

local brand Nourish

& Refine, which has a lAnibeI Ng-Conwell creates artistic, edgy atwist; like this
collection of crystals. | jewels that make you go bold. —fennifer Barger PoRE
use crystals and stones j

all 05; the house for Two years living in Korea made Alexandria jewelry IS e

designer Anibel Ng-Conwell fall in love with its mashup of but powerful.”

posiiiS encay: minimalism and maximum-impact style. “Everything [there]

$2,495, 3312

$14-$28, 301 Tingey St. is about fashion, from shops in the train stations to residents Cady’s Ay NW,
SE, steadfastsupply.com; g g relishdc.com; sacal.jp
pasarsate e who have no fear about wearing anything,” she says. That

passion shines in Ng-Conwell’s simple yet sophisticated
Egolord line (egolord.com)—think a lightweight but
dramatic crinkled silver cuff. She says the experimental
architecture influenced her: Most pieces are one-offs, and
her materials and shapes are evolving faster than a K-pop
beat. “My jewelry is for people who are confident, but it gives
confidence too,” she says. “It’s [for] clients who dress outside
the box.” Try on her closer-to-home picks.
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